Sustainable tourism

Anita Conefrey

(Email: anita.Conefrey@research.atu.ie/ anita.conefrey8424@donegaletb.ie)

;\ Storyatu.ie UNWTO E s)"f%GREE

o~ \;\f' Sustainable Tourism and Visitor "
P%/Al )\\\\\ Experience Lab I\ls-l_O e X
{00 1 s

Oliscail

& % TOURISM oy
BB TOURISM agg ’ _
' l‘~ FO R SDGS a platform developed by UNWTO Z I'?z‘:]::r::agical

‘ e = Univarsity



mailto:anita.Conefrey@research.atu.ie/
mailto:anita.conefrey8424@donegaletb.ie

CLIMATE CHANGE AND TOURISM:
THE CARBON FOOTPRINT OF IRISH TOURISM
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Comparing Ireland’s Emissions (MtCO2eq) in 2019

Total national (excluding
international transport)

Agriculture

Irish tourism (including
international transport)

Irish tourism (excluding Target Net Zero
international transport) Emissions by 2050
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Irish tourism generated 11.62 MtCO2eq in 2019

*Includes emissions from international aviation
*Excludes emissions from domestic aviation, cruise passengers and outbound tourists
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The Net-Zero challenge for
tourism enterprlses
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Tourlsm enterprizes, operating in the yeot 2022, were sutveyed nationally to
assess the Net-Zero chollenges thay foce (November 2022). etand is obiiged
1o reach emizsion torgets by 2030 and Net-Zero emissions befors 2050,
Addtionaly ol eegenisotion o new required 10 repert thelr enviconmantal
and social Impocts + under the new LU Torporate Sustoinobility Reporting
directive established in 2022, This saearch identified the level of skdtls and
training sequired to tramition the Fish tourfam Industry towesds Net-Zeso
-mhm !h- pruliminary sesults ore cullln-d below o ald toudsm

in making on climate cetion end the
arec thet swed 1o be upskiled and trmined for o decarbonised warld

Whan toustam enter prises meet the Net- feso thay becorme
wlficiunt, reduce cperating costs and increase profits, which enables them 1o
actively support communities ond destinations However, this bonsition
requires direct financial investmaent, a3 the burden of decarbanising tourism
mwumuhwmm-«ww&bmnhamm
with COVID-19 and other svents. for

1moothly Lowards Net-Zeno emissions, there needs Lo be -qnﬂwm suppon,
Lraining and sducation opportunites provided.

Sample of tourism enterprises that particpated
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decarbonisation action plan?
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High levels of climate action/ sustainability literacy

Lack of internal climate action /sustainability/ decarbonisation

plans

Low levels of actions being implemented
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Assessed Irish tourism enterprises
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What decarbonisation actions have you

implemented in your enterprise?
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Migher fducation metitutes (MEt), thet peovide tourism cnd hospitalty
educolion, wers sulveyed ot @ notivool level 1o oasess the Met-lero
chollenges that they foce. This study hod o $2% respenss rote from MEW. As
you cre aware Felond = cbliged 10 reoch emission largets by 2030 and Net-
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=  Lack of aligning programmes to the SDGs

= Lack of climate action/ sustainability literacy

= Lack of climate action education
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Donegal Education and
Training Board

Environmental Sustainability in the Workplace Programme
QQl, Level 5, Special Purpose award, 5 credits

Unit 1 Unit 2 Unit 3
Climate change and measures to address it. Energy management & energy efficiency. Sustainable food and food waste prevention.
Biodiversity loss and other environmental pressures. Renewable energy.

Carbon management. Food production and waste emit

Climate change as a result of global greenhouse gases.

warming impacts society, the
environment, biodiversity, deforestation, v
water and air quality.

Managing energy, carbon usage and
switching to renewable energy can
_.  reduce costsand limit the impacts of
climate change on the environment;

Implementing changes at a business and
household level can reduce environmental
impact and help develop more sustainable

Businesses, individuals and global A sustainable management is key. food supply systems.
authorities can make changes to help. s
Unit 4 Unit 5 Unit 6

The circular economy, waste and
resource management.
Life cycle thinking.
Water management and conservation.

Environmental management systems
and green awareness for employees.
Government supports and guidance.

Greening lifestyles and communities.

Empowering individuals, businesses and
communities to adopt sustainable lifestyles

Social and economic infrastructure is fundamental.

can support sustainable changes with
Environmental Management Systems

Understanding the circular economy and
adopting life cycle thinking can help build a

SOLAS

learning works

‘Boost your awareness and identify key sustainable practices that can be implemented in your workplace’

boost skills - boost business






The photo, known as
“Earthrise”,
was later described as

“the most influential environmental

photograph ever taken”

Years later, Anders reflected on his
experience:

“We came all this way to the moon, and yet
the most significant thing we’re seeing is
our own home planet”







Policies, plans, regulations,

legislation and directives




European Union

Striving to be the first climate-neutral continent

EU Climate Law:
* Reduce emissions by 55% by 2030
* Reduce emissions by 90% by 2040
* Reach Net-Zero emissions before 2050

EU Green Deal:
* Transform the economy into a modern, resource-efficient and competitive economy
* Reach Net-Zero emissions by 2050
* Economic growth decoupled from resource use
* No person and no place left behind
* Fit for 55 legislation
* Emission reductions
* Boost natural carbon sinks
* Updated EU ETS to cap emissions
* Social support
* Increase renewable energy and clean transportation
* Corporate Sustainability Reporting Directive
* Green Claims Directive

0]
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Ireland i

National planning framework

* Aligns national, regional and local plans

National Implementation Plan 2018-2020

* Commitment to achieving the Sustainable
Development Goals

Climate Action and Low Carbon Development
(Amendment) Act 2021

*  Commitment to Net-Zero by 2050

Local Authority Climate Action Plan 2024-2029
*  Commitment to decarbonising at a local level



National Implementation Plan 2018-2020

DECENT WORK AND
ECONOMIC GROWTH

4

Policies to Tool to monitor
promote sustainable
sustainable tourism
tourism that development
creates jobs and impacts
promotes local

culture and

products
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e
e

>r >

Increase the
economic benefits
for the sustainable
use and
management of
marine resources




DONEGAL
COUNTY
COUNCIL
TOURISM
STRATEGY
2017 = 2020

v\'
Combhairle Contae
e Dhun na nGall
Donegal Caunty Council

Adopt a sustainable approach
to minimise impact

Development must be
managed



Comhairle Contae
Dhin na nGall
unty Counel

© CARO

GOVERNMENT
PoOLICY

Adaptation Team

4 Critical Buildings &

I invastucture
Notural and Culura GOVERNMENT
Caplest | AGENCIES

Water Resources and
2= Flood Risk Management

CLIMATE
READY

Y GRS (o

@D Decid et ’ h ’ DONEGAL
: COUNTY
COUNCIL

DONEGAL

ENGAGE | PLAN | ADAPT

5@: Hioh Temperature
S & Low Rainall

, SeaLevelRise
~~ & Coastal Flooding

strong Winds

Extreme Rainfail

DONEGAL COUNTY COUNCIL

Climate Adaptation Strategy
September 2019

COMMUNITIES

&
INDIVIDUALS

Engage Plan Adapt Shared responsibility



The role of sustainability

Optimal use of
environmental
resources

Maintaining essential
ecological processes

Conserve natural

In tourism

i)

Respect the
sociocultural
authenticity of host
communities
Conserve cultural

heritage and traditional
values

resources and biodiversity Contribute to intercultural

understanding and
tolerance

Long-term
economic
operations

Fairly distributed socio-
economic benefits to all
stakeholders

Stable employment

Income-earning
opportunities

Social services to host
communities

Poverty alleviation

e % Storyatu.ie % \(k"ﬂ St...bl.
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Tourism for the Sustainable

Development Goals




What are the Sustainable Development Goals?

©

A universal and urgent call Consists of 17 goals and 169
DECENT WORK AND ;
ECONOMIC GROWTH “ A0 CONMUNTES for action targets
PEACE, JUSTCE PARTHERSHIS RS
1 ANDSTRONG 17 FORTHE GOALS SUSTAINABLE H @ H
ISTITUTIONS 0000 O
" DEVELOPMENT f)}fH\@fW@
1£ GC’ALS Interconnected Partnership and pragmatism
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Tourism for Sustainable
Development Goals

o
Build knowledge and Financing of tourism is A common roadmap
empower and key to SDG success for our journey to 2030

inspire stakeholders to
take action

Aligning policies,

business operations and
investments to SDGs

Greater efficiencies, cost
savings and competitiveness
while enhancing their social
license to operate
Competitiveness remains a
key driver

%, TOURISM
%S FOR SDGS . cnscconcsrs o




1

DECENT WORK AND
ECONOMIC GROWTH

o

CLIMATE
ACTION

4

On-going staff training; Partnerships
for education: Diversity management;
Complementary benefits; In-kind
donations for education, Poverty and
human rights; Responsible investment
and local recruitment: Local purchases
and fair-trade

Training for professional development;
Diversity management and local
recruitment; Performance incentives-
complementary bensfits; Responsible
investment and local purchases;
Community involvement

Eco-design; New equipment and
technologies: Renewable enargies:
Recycling and waste; Wildlife and
ecosystems — landscapse protection;
Pollution reduction; Offsetting actions;
Awarensss campaign and in-kind
donations for disasters

Tourism for Sustainable Development Goals

QuUALITY
EDUCATION

12 Gsneron

1

QO

PARTNERSHIPS
FOR THE GOALS

Professional development and
training; Partnerships for education;
Diversity management; Education for
culture and heritags: In-kind donations
for education; On-going staff training,
information, facilities; Host community
involvement

Efficiency technologies for energy and
water; Renawable energies; Recycling
— waste treatment; Pollution reduction;
Local purchase and enterprises; Local
supplier; Community involvement;
Responsible investment; Guest
involvement

Professional development;
Partnerships for education; Wildlife
and ecosystems animal protaction;
Offsemng actions; Supplier and
Customer involvement; Clisnt
relationships; Staff involvement and
relationships; Community involvement

Storyatu.ie

Sustainable Tourism and Visitor
Experience Lab
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How can tourism enterprises

engage with the SDGs?
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Develop tourism products and services Recruit, train and employ local
for lower-income customers community members

Including those living in poverty, and
integrating them into the tourism

value chain
e
Invest in business-driven poverty Partner with civil society networks to
eradication activities (e.g. develop provide education and entrepreneurial
living wage policy) skills training

%, TOURISM .
'&“" FOR SDGS a platform developed by UNWTO
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Fo R SDGS a platform developed by

Recruitment of
persons from
vulnerable groups

1.2 Business
development

Entrepreneurship
promotion

Education
and training

Risk management
policies

Disaster risk

1.3 Social Protection
"""""" System (SPS) S

Target 10.4

Adopt fiscal and social
policies that promotes equality

-
=)
-

Target13.3 o

Build knowledge and capacity
to meet climate change

Target 1.5 [RTY]
Build € reduction

Crisis
management

Crisis
communications i
strategy

1 NO
POVERTY

Crisis strategies
and plans

Target1l.b

Tourism i Tourism
value chain : operations

Collaborative

Part hi
apnaIsYpe dialogues

Financial :
investment :

Legal
frameworks, Tourism policies
policiesand | and strategies

rule of law

Women's Gender-responsive
empowerment [ olicies

Target13.1 9

Strengthen resilience and
adaptive capacity to climate
related disasters

Target1.2 Mﬁf

Reduce poverty by
atleast 50%

Target17.16

Enhance global partnership
for sustainable development

Target 10.1

Reduceincome
inequalities

5 e
Equary

Target5.a

policies and enforceable

legislation for gen

Acceptandstrengthen ;

Ofiscoil
Ak
an Atiantaigh \ y
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1 RESPONSIBLE
CONSUMPTION
AND PRODUCTION

TOURISM AND SDG 12 RESPONSIBLE
CONSUMPTION AND PRODUCTION

Analysis tools to understand Develop innovative business models
environmental and social footprint of to help close the materials loop

products/ services

‘o |

Reduce manufacturing Reduce waste and ensure
impacts by substituting that any unavoidable
virgin raw materials in waste is utilised to the
products fullest
\ |/
M, TOURISM

BB TOURISM ugg
'y“" FOR SDGS a platform developed by mw’[o

Al

Share and engage with
ONE Planet — Travel with
care. 2




Glasgow
12 declaration on Target13.3 9

........... climate actionin Build knowledge and capacity
tourism to meet climate change

Target121 QO

Imp

the

inable

Sustainable

1sumption and """ operations
production framewaork | S R
STHETLELIG
5 Target 8.4
consumption [y 9 M
PR and production [ One Planet Improve resource efficiency
o patterns Sustainable in consumption and production
Tourism o
Programme —
(One Planet- STP) Target15.4 [
Ensure conservationof
mountain ecosystems
Global Tourism
i Plastics Initiative

(GTPI)

generation

Waste

Infrastructure M. 7
infrastructure

12 Fspovsas
CONSUMPTION
AND PRODUCTION Waste

management

Target2.1 (¢

Target2.3 (¢

Double

andin

food pro

Local i Local community
community i participation

Target 4.7

Education for sustainable
develop tand global
citizenship

Target12.6 QO Target 13.3 O

t[cma:;':” -t Build knowledge and capacity
yado a L ]
p to meet climate change

Education
and training

ity reporti

CLEA WATER
AND SANTTATION

Target12.b QO

Tourism . ... Monitoring and
value chain reporting

De p and

implement tools to
maoni stainable
tourism

Standards and

M TOURISM

BB TOURISM gy @ certification E::::Er;m Storyatu ie
"‘“‘~ FOR SDGS a platform developed by UNWTO ¢ EEE:(’:“' ;u:t:x]t[:gnsmsnd\/simr



1 CLIMATE

Renewable energy

e

[e]

Invest in innovation and
carbon capture and
storage technology

% TOURISM

Retrofit to LED lighting

P~=N

Reduce emissions from
transport operations
with greater fuel
efficiency, local sourcing,
modal shift (e.g. air to
sea freight) etc.

’YOURISM-
'4“" FOR SDGS a platform developed by @[9

“ | TOURISM AND SDG 13 CLIMATE

Incentivise less carbon-
intensive transport
modes (e.g. trains over

flights)

T

Expand sustainable
forest management
through responsible
sourcing and
substitution

\ % Storyatu.ie



M TOURISM

13 CLIMATE
ACTION Climate
action

Target 13.2 0
nt St Natural
resource

management

\ 735

13b Tourism
value chain

Educationand
training

Target 13.b )
Promote

echa

toraise caf y for

Legal
frameworks,
policies and
rule of law

5;::5 FOR SDGS a platform developed by ﬁ@

¢ Urbanization

i Crisis
communications
: strategy

Disaster risk
reduction

! Glasgow

i climate actionin
i tourism

Climate change

Renewable energy

i Monitoring and
reporting

Awareness raising

declaration on R

Target1.5 w

Build resilience to
enviranmental, economic and
social disasters

Target11.b

| emer

Target12.1 G

Irr
S ind

Ta /.2 7@7
Target7.b ©

i Capacity building

Tourism human

__| Buildresilience to

Target1.5 M'*

environmental, economic and
socialdisasters

resource policy

Target4.7

Education forsustainable
development and glabal
citizenship

Target12.8 (& @)

romote universal
tanding of sustainabl

Z=

Ollscoil

P Storyatu.ie
Attantic N # Sustainable Tourism and Visitor
l';:chﬂol?gical Experience Lab




N\F Sustainable Tourism and Visitor
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Opportunities
DECENT WORK AND 1 PARTNERSHIPS
ECORONIC GROWTH FOR THE GOALS
|
Economic growth and Collaborating, investing
employment creation and local development

&
Action plans, certification Efficiency gain,
and sustainability enhanced customer

reporting engagement and
knowledge transfer

% TOURISM
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Challenges

12 sasiurno

O

Natural resource and waste management

14 ™

R ke

e
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Examples of enterprises

implementing SDGs




Kehida Termal — Hungary

“From natural water flows opportunity”

Developed an old thermal medical bath with special curing
water inside into a ‘fun-and-spa-resort’

600D HEALTH 1 REDUCED
AND WELL-BEING INEQUALITIES

A
—M/\v (=)
v

Destination

management

Themes

% TOURISM
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s FOR SDGS . ciactorm seveloped by o




Impact House- Lisbon

“A hostel committed with sustainability and NGO
support in Lisbon”

QUALITY

1 PARTNERSHIPS
EDUCATION

FOR THE GOALS

7

7,
7

]

Ecotourism

777,
717
77

7

7,
777
7/

7
%/
i

77

//
/.

/

~
[
|

Waste
Management

Education &
vocational
training

Water Resource

Management

Youth
employment

Energy use and
efficiency

% TOURISM

—YOURISM- ‘ ‘ ‘
%y FOR SDGS .ccrmeconest, o




Veloservice— ltaly

“Historical trails on two wheels”

G0OD HEALTH
AND WELL-BEING

ABLEAND 9 INDUSTRY, INNOVATION
AND INFRASTRUCTURE

12 RESPONSIBLE
CONSUMPTION
AND PRODUCTION

O

Climate change Ecotourism

Travel facilitation

%, TOURISM
"“‘# FOR SDGS a platform developed by LM.JQ




Examples of destinations

implementing SDGs




Examples of destinations implementing SDGs

© @2@ G20 Tourism and SDGs Dashboard o«

UN Tourism

Germany 1. Green Tourism

Conception and piloting of the German Climate Fund for Tourism

Innovative financing model for climate protection activities

Tourism in the

G20 CHALLENGE

Germany aims to enable the tourism sector to develop, implement and document effective greenhouse gas (GHG) reductions in line with national climate protection targets.

Home

G20 Tourism INITIATIVE

Working Group The German Climate Fund for Tourism is being developed to accelerate the implementation of climate protection activities. The fund is part of the National Climate Initiative of the German
survey results Federal Government by first co-developing feasible long term GHG reduction targets and a sector wide GHG inventory. In decarbonization workshops, feasible long-term reduction targets for
the tourism industry will be formulated, aligned with national reduction targets. Following on from this, model solutions for the reduction of GHG emissions by tourism service providers and
destinations will be developed and tested. A sector-specific and legally compliant financing model for climate protection activities will accelerate the implementation of these solutions. An
Goa Roadmap industry-wide GHG inventory will be developed that is compatible with the national GHG inventory.

IMPACT
Efforts in tourism will contribute to the collective contribution across sectors to reduce GHG emissions in Germany.
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Examples of destinations implementing SDGs
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5. Destination Management

Guidelines on Destination Management

Contributing to quality of life for residents and visitors

P
CHALLENGE

Netherlands aims to work towards a conscious destination where tourism has a positive impact in economy, local communities and local environment through destination management.

INITIATIVE

‘The 7 steps of effective destination management' is a guideline that works towards integral customization, perfectly tailored to local dynamics. Destination management refers to all efforts,
which in conjunction with each other, are aimed at maximizing the positive impact of the hospitality domain for a city or region.

IMPACT

The positive impact consists of social, environmental and economic value. Destination management contributes to quality of life for residents, optimization of visitor experiences and a future-
proof sector for entrepreneurs and employees.
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5. Destination Management

Indicators for Sustainable Tourism

Promoting indicator-based destination management

CHALLENGE

Japan aims to achieve sustainable tourism destination management tailored to the conditions of each local community.

INITIATIVE

Japan Tourism Agency developed the “Japan Sustainable Tourism Standard for Destinations (JSTS-D)”, which indicators promote sustainable tourism tailored to the conditions of Japan and
promotes the implementation of JSTS-D in local communities through providing opportunities of training and dispatching advisors. A reference is made in the “Tourism Nation Promotion
Basic Plan” approved in March 2023 of increasing the number of local communities working toward sustainable tourism.

Goa Roadmap IMPACT
Not available
\L
$'°“"'""= TOURISM = ryatu.ie
'l“‘%’ FOR SDGS a platform developed by LN.?@ é e mymmﬂd\;m




Indicators to measure

sustainable tourism




Global Measuring Mechanisms
for Sustainable Tourism

Tourism Satellite Accounts

International Recommendations for Tourism Statistics 2008

Measuring the Sustainability of Tourism (MST)

UN Tourism International Network of Sustainable Tourism Observatories
Indicators of Sustainable Development for Tourism Destinations (2004)
Global Sustainable Tourism Council Criteria

European Tourism Indicators System

Tourism and the Sustainable Development Goals- Journey to 2030
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ittt Indicators
B of Sustainable Development

for Tourism Destinations

A Guidebook

Measuring
the Sustainability

of Tourism

Global Sustainable Tourism Council
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THE UN TOURISM INTERNATIONAL NETWORK
OF SUSTAINABLE TOURISM OBSERVATORIES
(INSTO)

@

Global network

Established in 2004, INSTO is
a Network of Tourism
Observatories monitoring
sustainable tourism
development at destination
level

Mission

Regular monitoring of
economic, environmental and
social impacts of tourism, to
unlock the power of
evidence-based decision
making at the destination
level

Growing members

Over 44 destinations globally
are now engaged in the
continuous and timely
measurement of the impacts
of tourism, serving their
stakeholders with up-to-date
and reliable evidence for
better decision-making
processes at the local level

UN Tourism Atlantic
Coast Sustainable
Tourism Observatory, Ireland

Run by the Sustainable
Tourism and Visitor
Experience Lab (STORY@ATU)
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The Atlantic Sustainable
Tourism Observatory, Ireland

Sustainable Tourism and Visitor
Experience Lab NSTO




Experience Lab

Storyatu.ie

Sustainable Tourism and Visitor

UN Tourism Atlantic Coast
Sustainable Tourism Observatory, )
Ireland
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Destination Management
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Destination Core Indicators
A1 Sustainable tourism public [e P of In the destination using a
policy voluntary g for / y and/er

Corporate Soctal Responsibiity.

M

Socio-cultural impact

Over 40 core indicators, established from a blend of:
INSTO 11 key issue areas

Global and EU recognised indicators (UNWTO, GSTC, ETIS)
Destination specific indicators
Sustainable Development Goal (SDGs) indicators

Environmental impact

A.2 Customer satisfaction

. Pe of tourists and same-day wisitors that are satisfled with their overall
expenence In the destination.
*  Percentage of repeat/return wisizors (within 5 years).

Social and Cultural
Impact

Core Indicators

Environmental Impact

Core Indicators

D.1 Reducing transport

4

Economic value

5
°
W
.ﬂ

Percentage of tourists and same-day visitors using different modes of
transport to arrive zt the destination

Percentage of tourists and same-day visitors using local/soft
mobility/public transport services to get around the destination
Average travel (km) by tourists and same-day visitors from home o the
destination

Average carbon footprint of tourists and same-day visitors travelling
from home to the destination

Economic Value Core Indicators

B.1 Tourism flow (volume and e Number of tourist nights per month

value) at destination *  Number of same-day visitors per month
*  Relative contribution of tourism to the 's economy {3 GCP)
«  Daily spending per overnight tourist
.

7

Daily spending per same-day visitors

0.2 climate change

Bl

Percentage of tourism enterprises involved in dimate changs mitizztion

schemes — such as: CO2 offset, low energy systems, etc.— and

‘adaptation’ responses and actions
ge of tourism

located in ‘vuinerable zones’

and attraction i

D.3 Solid waste

management

Waste production per tounst night compared to general population
waste production per person (kg)

ge of tourism pri parating different types of waste
Percentage of total waste recycied per tourist compared o total waste
recycled per resident per year

0.4 Sewage treatment

B2 Tourism enterpnse(s)

Average length of stay of tourists (nights)

Percentage of sewage from the destinztion treated to atleas
level prior to discharge

ondary

D.5 Water management

Water consumption per tourist night compared to general population
water consumption per resident night

Percentage of tourism enterarises taking actions 1o reduce water
censumption

Percentage of tourism enterprises using recycled water

performance *  Oceupancy rate in commescial accommedation per month and average for the
year
B.3 Quantity and quality of *  Direct tourism employment as percentage of totsl employment in the
employmeant destinaticn
*  Percentage of jobs in tourism that are seasonal
B4 Tourism supply chain *  Percentage of locally produced food, drinks, goods and services sourced by the
's tounsm Pri
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C.1 Community/social ®  Number of tourists/visitors per 100 residents
impact ®  Percentage of residents who are satisfied with tourism in the destination
{per month/season)
®  Number of beds available in commercial accommodation establishments
per 100 residents
®  Number of second homes per 100 homes
C.2 Health and safety ®  Percentage of tourists who register a complaint with the police
C.3 Gender equality ® Percentage of men and women employed in the tourism sector
® Percentage of tourism enterprises where the general manager position
. is held by a woman
C.4 Inclusion/accessibility ®  Percentage of rooms in commercial accommodation establishments
accessible for people with disabilities
®  Percentage of commercial accommodation establishments participating
ﬂ in recognised accessibility information schemes
®  Percentage of public transport that is accessible to people with
disabilities and specific access requirements
e Percentage of tourist attractions that are accessible to people with
disabilities and/or participating in recognised accessibility information
schemes
C.5 Protecting and e Percentage of residents that are satisfied with the impacts of tourism on
enhancing cultural heritage, the destination’s identity
local identity and assets ®  Percentage of the destination’s events that are focused on

traditional/local culture and heritage

Energy consumption per tourist night compared to general population
energy consumption per resident night

Percentage of tourism enterprises that take actions to reduce ensrgy
consumption

percentage of annual amount of energy consumed from renewable
sources (Mwh) compares to overall energy consumption at destination
level per year

D.7 Landscape and
biodiversity protection

Percentage of local enterprises in the tourism sector actively supgorting
protection, conservation and management of local biodiversity and
lzndscapes




UN Tourism Atlantic
Coast Sustainable
Tourism Observatory, Ireland

Storyatu.ie

> Sustainable Tourism and Visitor
Experience Lab

Measuring and monitoring sustainable tourism
* Islands of the coast of Ireland

¢ Hidden Heartlands

« Cl Irish Midlands
are {Heartlands)

Co. Clare

The Atlantic

Ocean
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Thank you

Contact information:

anita.conefrey@research.atu.ie
anitaconefrey8424@donegaletb.ie
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